Ruth Mott Beautification Program Evaluation

Section 14. Public Awareness and Marketing

This is the Public Awareness and Marketing Section.

Even if you did no public awareness or marketing activities with your Ruth Mott Foundation beautification grant, please complete the first few pages of this section and you will quickly be returned to our welcome page where you can proceed to the next section. 

Before you move to the next page, you should complete the corresponding worksheet for this section. That way you will have all the information you need to complete this online section in one session. 

You will be required to answer all the questions on each page before you click the "Next" button at the bottom of the page. If you skip a question, you will be directed to answer it before you are allowed to move to the next page. After you answer all the questions, you will have an opportunity to write an explanation for any of your responses in this section. 

At any time while working on this survey, you can go back and change your responses by clicking the "Back" button at the bottom of the page. After you click "Submit" on the last page, you can no longer make changes to this survey. 

If you have any problems, questions, or materials you cannot submit through the online system, please contact Susan Franzen at sfranzen@umich.edu or 810/239-3463.

1. Which RMF grant project are you reporting for in this session? *
	


2. Please type your name: *
	


3. What is your phone number? *
	


4. Which period are you reporting for in this session? *
· January 1st - August 31st

5. Which year are you reporting for in this session? *
· 2008

· 2009

· 2010

· 2011

· 2012

· 2013

In this section, you will describe the public awareness and marketing activities you conducted from January 1st to August 31st using resources from the Ruth Mott Foundation beautification grant you received. Please report ONLY for this reporting period. In this section you will be asked about the types and numbers of marketing activities like mailings, websites and advertising.

KEY DEFINITIONS 

Public Awareness: Activities designed to inform or educate the public about beautification work and to create greater public support for beautification activities.

Marketing: Designing, advertising, distributing, and selling products or services believed to be desirable and fulfill customers' needs.

6. Has your organization used grant money from the Ruth Mott Foundation beautification grant to engage in public awareness or marketing activities during this reporting period? *
· Yes

· No

· If your answer is "Yes," go to the next page and continue this survey section.

· If your answer is "No," you will complete no more questions on this survey. You will receive the message below, which directs you to a Summary Page and instructions to submit this survey section:
Since your organization did not use Ruth Mott Foundation beautification grant funds for public awareness or marketing activities during this reporting period, you will not answer the remaining questions in this section. 

Instead, you should click the "Next" button below to go to the Summary Page. After you review the Summary Page, you will go to the Thank You page where you can submit your completed survey. 

7. How many public presentations about beautification activities has your organization made during this reporting period using resources from the Ruth Mott Foundation beautification grant? *

	


8. What is the total number of mailings (letters, postcards, packages) designed to educate and inform people about beautification that your organization has sent during this reporting period?  Approximate if necessary. *   

	



9. How many times has your organizations had someone staff an information booth at a public event to share information about your beautification grant activities during this reporting period? * 

	


10. How many times has someone visited a beautification activities website you created using resources from your Ruth Mott Foundation beautification grant during this reporting period? *

	


11. How many times during this reporting period has there been free media coverage (radio, TV, or newspaper) of one of the beautification activities you organized? *
	


12. How many times have you run advertisements or public service notices funded by your RMF grant that you developed in the following forms of media for your product or service during this reporting period? *
Answer "none" if you have not run advertisements or public service notices for any of these:

	Newspaper Advertisements (# of days)
	Radio Advertisements (# of airings)
	Television Advertisements (# airings)
	Other Public Postings      (e.g., # billboard locations), 
	please describe:

	
	
	
	
	


The next part of this survey contains questions about materials you may have worked on during this reporting period using resources from your Ruth Mott Foundation beautification grant.  First, you will be asked about materials for public education or to increase public awareness. After that, you will be asked about marketing materials.
13. How many different public awareness or public education documents about beautification did you work on during this reporting period?  Examples include posters, flyers, presentations, billboards, public service announcements and other such documents. Count the documents you finished and those that are still in progress. *
· None

· One

· Two

· Three

·  Four

·  Five

·  More than five

If more than five documents, how many?  *               
	


· If your answer is: 
"none," skip to question 16 on page 8.

"one, two, three, four or five," proceed to question 14 on page 6.

"more than five," proceed to question 14 on page 6.
14: How many different public awareness or educational products did you finish during this reporting period 

· None

· One

· Two

· Three

·  Four

·  Five

·  More than five

· If your answer is: 
"none," skip to question 16 on page 8.

"one, two, three, four or five," you will upload your public awareness or public education documents in question 15 on page 7.

"more than five," you will receive the message below, then skip to question 16 on page 8.
You indicated that you finished more than five public awareness or public education documents during this reporting period. Please contact Susan Franzen (810-239-3463 or sfranzen@umich.edu) to make alternate arrangements for submitting these materials.
15. Please attach copies of public awareness or public education documents by uploading one document at a time. *

You may upload Word, Excel, PDF, JPEG, and GIF files (max 750k each).  If your document is in another form (electronic or hardcopy), please contact Susan Franzen (sfranzen@umich.edu or [image: image1]

 INCLUDEPICTURE "chrome://skype_ff_toolbar_win/content/space.gif" \* MERGEFORMATINET [image: image2]

 INCLUDEPICTURE "chrome://skype_ff_toolbar_win/content/space.gif" \* MERGEFORMATINET [image: image3]810/239-3463. *

	
	Browse…


	
	Browse…


	
	Browse…


	
	Browse…


	
	Browse…


16. How many different marketing products did you work on during this reporting period?  Count materials you finished and those that are still in progress. *
· None

· One

· Two

· Three

·  Four

·  Five

·  More than five

If more than five products, how many?  *               
	


17. How many different marketing products did you finish during this reporting period? Count the marketing products you finished. *
· None

· One

· Two

· Three

·  Four

·  Five

·  More than five

If more than five finished products, how many??  *               
	


· If your answer is: 
"none,"skip to question 18 on page 9.

"one, two, three, four or five," you will upload your marketing products in question 17 on page 8.

"more than five," you will receive the message below, then skip to question 18 on page 9.
You indicated that you finished more than five marketing products during this  reporting period. Please contact Susan Franzen (810 239-3463 or sfranzen@umich.edu) to make alternate arrangements for submitting these materials.

18.  Please attach copies of finished marketing products by uploading one document at a time. *
You may upload Word, Excel, PDF, JPEG, and GIF files (max 750k each).  If your document is in another form (electronic or hardcopy), please contact Susan Franzen (sfranzen@umich.edu or [image: image4]
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On this page you have the opportunity to provide additional information on your grant and provide us with feedback on the evaluation.

19. Do you want to explain any of your responses or non-responses to questions in this section?  Please write your explanation here.
	


20. Do you have any feedback on the survey questions in this section? Please write your feedback here. 
	


6

